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Module (Course Syllabus) Catalogue 
2022-2023 

College /Institute Khabat Technical Institute  

Department Food Security and Public Health 

Year (Stage) 2nd 

Module Name Marketing Management 

Module Code KHTI-MAM301 

Semester 3rd  

Credits 5

Module Type Prerequisite ☐          Core  ■        Assist.  ☐
Weekly hours 2 

Weekly hours (Theory) (  2  ) hr class (------) hr workload 

Weekly hours (Practical) (  0  ) hr class (------) hr workload 

Instructor (Theory) Ausama Abdulwahab Safar 

E-Mail & Mobile No. ausama.safar@epu.edu.iq        07504678291 

Lecturer (Practical) 

E-Mail & Mobile No.

Course Book 

Course Description Marketing Management is a course that examines the role and 
importance of marketing in the firm and other organizations. We 
will cover topics such as marketing plans/strategies, marketing 
research, market segmentation, retailing, advertising, pricing, 
Internet marketing, etc. You will find the course interesting and 
informative. 
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Course objectives This course will help you to develop a better appreciation and 
understanding of the role of marketing in a business 
organization specifically, and in our society at large. 

Specific objectives include: 

1. To enhance your knowledge about marketing theories, 
principles, strategies and concepts and how they are applied; 

2. To provide you with opportunities to analyze marketing 
activities within the firm; 

3. To allow you to apply marketing concepts and theories to 
realistic marketing situations. 

Major & curriculum 
objectives targeted 

 

At the end of this course, the student should be able to: 

 Recognize the importance of marketing in an organization, how 

marketing relates to other business functions, and the role of 

marketing in society at large. 

 Do basic secondary research relative to marketing in an 

organization (e.g., by using Internet search engines, such as 

Google, etc.) 

 Select, analyze and define a target market for a selected product or 

service. 

 Develop a marketing plan or strategy for a product or service 

(e.g., company objectives, marketing objectives, target market(s), 

advertising, pricing, distribution, product/ service development, 

evaluation of competitors, contingency plans, budget, etc.) 

Student's Obligation 4. Writing reports particularly in practical lessons as well as to 
scientific excursion. 

1- Planning scientific trips in order to introduce students to 
the types of local traders, Retailers and whole saler 
markets. 

2- Students are required to submit a seminar at the end of 
each session. 
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Forms of teaching Theory lectures are presented in classes to students in different 
ways using projectors, posters, manual papers and white boards. 

Assessment scheme Methods used to assess students are different including: 

 Mid-term exams (theorical & practical) 24% 
 Quizzes 8% 
 Reports and seminar 16% 
 Homework 10% 
 Class activity 2% 
 Final exam (comprehensive) 40% 

Course Reading List 
and References 

  ,د. عبدالقادر محمد عبدالقادر٢٠١١إدارة التسويق عالم من الابداع , 
 طارق فيصل التميمي. ٢٠١٨, التسويق الزراعي , 
  ,د. وليد يحيى سلام, صفية محمود السيد ٢٠١١التسويق الزراعي , 
 الدكتور نبيل الجوجو  /الدكتور محمود عليو,  ٢٠٠٨,  مبادئ التسويق الزراعي

 

Week Theory date 

1 Marketing concept- Marketing Definition 19/09/2022 

2 Stages of Marketing development- The importance of marketing 26/09/2022 

3 Marketing objectives- Marketing Mix 25/09/2022 

4 
Agricultural marketing- definition of Agricultural marketing- role of the 

customer in Agricultural marketing 
03/10/2022 

5 
The added value of agricultural marketing- Agricultural Marketing 

Aspects 
10/10/2022 

6 Agricultural Marketing problems- Improving the marketing capabilities 17/10/2022 

7 
Agricultural marketing outlets- Agricultural Marketing Objectives- 

Improving the marketing capabilities of farmers 
24/10/2022 

8 
Marketing Jobs- Marketing Jobs Classification- selling and buying 

principles- Physical Marketing Jobs 
31/10/2022 

9 
Methods of transportation of agricultural products- Storage- Storing 

methods 
07/11/2022 
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10 Mid-Term Exam. 14/11/2022 

11 
Recording and Accounting- Gathering Market Information- improving 

methods of Marketing jobs and services. 
21/11/2022 

12 Markets- Markets Identification- Markets classification 28/11/2022 

13 Marketing Mediators 05/12/2022 

14 Final Exam. 12/12/2022 

 

 :يیمی نموونه پرسيار و وه 

رهنها ته وهی خوارهمانهئه پ/      :بژم

كهاتووه له بازاڕكردنی ئاسانكاری ركی بهئه  .أ  ؟چی پ

 ؟نركدهش دابه هيوه ش ندبۆ چه كانهيكشتوكا  روبوومهبه یگاكردنۆو ك گرتن هه یئامراز  .ب

  موه

ه  . أ :  كار  ار دنی ئاسان ه  ازاڕ دنی هه  له  ب ار  هئاسان وت و پ د له اره  ان  : كانی پ
نه پلهو   دنڕ  -أ ان دنئاماده -ب    ن و ل چ  ك

ه -ج دن و  دن ا  اناره -د      رگ    پ

ه ار  دن و ژم مار  دن هـ ت ی مههه -و    ازاڕ ت سیگ   ت

ار و ههوهدنه -  ه زان   كان. ازاڕه ه وا
   -ب

 كان: گاۆو ک ۆليسا 

 و كۆگاكردن:  وهرهی ساردكهكهيه

  كان كۆگا گومرگيه

    ؟ ه يچ گامهۆ ك ین يچ ت بهبارهكردن سه ڕبازا به  یگرنگ -/ أ٣پ: پرسيار
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20. Extra notes: 

21. Peer review داچوونه   ڵی هاوهوهپ
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